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1. The study examinesthe online market of books(excludingeBooks and 
audiobooks). It does not assess book sales by department stores (a store that 
sells products from various categories, each of whichoccupy less than 75% of 
the storeΩǎtotal sales). We have, however,included a slide presentingbook sales 
from the largestRussian department store ςOzon.ru. This research also 
excludesbook sales from foreign online stores and marketplaces.  

2. An online store is a website where users can placeorders by filling out a form or 
by adding products to a virtualcart.

3. Statistics on the number of orders and sales volume is based on data from the 
1000 largest Russian online stores in 2018 (by the number of  orders). To 
calculate the number of orders, we regularly monitored the number of online 
orders and coupled it with data provided by stores themselves or found in the 
public domain.

4. We used automatic parsing to determine which third-party services were used 
by online stores. For difficult cases, we layered in manual analysis. 
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Online Book Market Size

18,1
Million Pcs.

In 2018, online bookstores 
in the top 1,000 received 18.1 million 
orders, amounting to 18.9 billion 
roubles. The average order value 
(AOV) was 1,050 roubles.

Orders

1, 050
Roubles

Average Order 
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Revenue



Market 
Dynamics

In 2018, the number of orders made in online 
bookstores roseby 16%, andthe amount of online 
sales increased by 26%. AOV grew by8%.
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The Share of Bookstores in the 
eCommerce Market7%

2%

Number of 
Orders

Revenue

In 2018, 7% of all online orders* took place in an online 
bookstore, representing a share in overall revenue of 2%.

*of the largest 1,000 stores



with support of

The Conversion Rate of Online Stores

In the book sector, the conversion rate was 11.8%. This rate is on par with that ofmedical suppliesand clothes and footwear 
stores ς11.3% and12% respectively.
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Sector Composit ion



Bring true personalization 
from vision to reality

Delivering a great customer experience starts with a deep understanding of how 

individuals interact with your brand. Ultimately, that information is the key to 

unlocking growth for your business. But without being able to access and action 

your data, tailoring custom experiences is simply out of reach, as are the 

customers with which you wish to connect.

With Dynamic Yield, the power to personalize at the right moment, in the right 

context, and across every touchpoint lives in one, unified platform.

The age of manual experience delivery is over. Let advanced algorithms 

continuously optimize and serve the best experience to each user. Drive 

personalization based on clicks, conversions, purchases, or any other KPI you 

choose.

Customer Data Management

Unify customer data across all digital 

touchpoints, both online and offline.

Personalization & Targeting

Target shoppers with personalized content 

at the right time.

Testing & Optimization

Continuously A/B test and optimize 

experiences with machine learning.

Behavioral Messaging

Create targeted overlays and notifications 

that inspires action.

One platform to personalize all customer touchpoints:

D9¢ {¢!w¢95 ²L¢I t9w{hb![L½!¢Lhb Ҧ

Product Recommendations

Recommend only the right products 

throughout the entire user journey. 

Triggering Engine

Trigger behavioral emails and push 

notifications to reduce abandonments.

https://www.dynamicyield.com/?utm_medium=paid&utm_source=datainsights&utm_campaign=full-slide-ad
https://www.dynamicyield.com/?utm_medium=paid&utm_source=datainsights&utm_campaign=full-slide-ad
https://www.dynamicyield.com/?utm_medium=paid&utm_source=datainsights&utm_campaign=full-slide-ad
https://www.dynamicyield.com/?utm_medium=paid&utm_source=datainsights&utm_campaign=full-slide-ad
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Key player

Labirint.ru

51%

[ŀōƛǊƛƴǘΩǎshare among the TOP 1, 000 
online bookstores in 2018 was:
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TOP 10 Market Players*

1.

2.

Labirint.ru

My-shop.ru

3. Chitai-gorod.ru

Other online stores in TOP10**:

* According to online sales
** In alphabetic order

http://www.labirint.ru/
https://my-shop.ru/
http://www.chitai-gorod.ru/
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79%

21%

LLC, JSC Individual entrepreneurs

Retailer 
Composition

79% of the 1,000 online bookstores are 
companies (LLC, JSC). 21% can beattributed to 
individual entrepreneurs. 



Mobi le Commerce
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Desktopvs.Mobile

45%55%

Customers are more likely to 
use desktop devices than 
smartphones and tablets to 
visit online bookstores.
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Mobile Apps

10%

Share of online bookstores with 
apps in the Google Play store

10%

Share of online bookstores 
with apps in the iOSApp Store

With overone millioninstalls from the Google Play store, Labirint.ru has the most popular mobile app.

Labirint.ru applicationĄ



Promotional  Channels
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Share of Traffic

More than half of the visits to the 
onlinebookstores are attributed 
to organic search (55%)
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Presence in the Yandex.Market

The peak of online bookstorepresencein theYandex.Market
took place between2016-2018.

Average rating 4.4                           65Kreviews*

* average rating for all reviews on Yandex.Marketin January 2019
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Total* Median
Distribution of online stores by the number of 

subscribers in social networks

Vkontakte 100% 13 531

Facebook 86% 1 392

Instagram 62% 16 456

Odnoklassniki 38% 9 542

Twitter 45% 1 728

Youtube 45% 1 411 17%
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Social Networks 
Activity

The most popular social 
network for book retailersis 
Vkontakte. All online bookstores 
have active accounts on 
Vkontakte, 15% of which have
100,000+ subscribers. 

*the percentage of online stores using the respective social network and median of number of subscribers specified


