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1. The report examines auto parts online market, i.e. online retailers 
selling auto and moto parts, tyres and wheels, car electronics, auto 
accessories and tuning details. 

2. An online store is a website or mobile app where users can place 
orders by filling out a form or by adding products to a virtual cart. 
Online sales of Russian retailers only are taken into account (via 
Russian websites and mobile apps) without online sales of foreign 
retailers , multi - category stores and marketplaces.   

3. The data in the report covers all online retailers of auto parts that are 
members of RussiaǤs eCommerce TOP1000 list (for the year 2019, by 
number of orders). The number of such retailers is 82. Estimates for the 
number of online orders are based on regular monitoring of online 
retailers, data provided by retailers themselves, or information found 
in the public domain. 

4. We are applying automatic parsing to determine which third - party 
services are used by online stores. In difficult cases, we are layering in 
manual analysis. The listing of marketing services includes main 
solutions for every store from TOP10. 
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Auto Parts Online Market Size

14,4m

For the year 2019,online retailers of 
auto parts (82 retailers making 
eCommerce TOP1000 list) received 
14,4 million orders amounting to 
67,9 billion rubles . The average 
order value (AOV) was 4 720 rubles. 

Orders
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Market 
Dynamics

For the year 2019, the number of orders in auto parts 
online stores grew by 11%, and the amount of online 
sales increased by 18%. AOV rose by 7%. 
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The Share of Auto Parts 
Online Stores in eCommerce 
Market3%

4%

Number of 
orders

Revenue

For the year 2019, online retailers of auto parts stand for 
3%of all domestic online orders and 4%of related online 
sales volume.
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Average Conversion Rate of Online Stores

In the auto parts segment, the conversion rate is 5,2%. The nearest rates are in the segments of childrenǤs goods 
and cosmetics ǡ7,0% and 4,6% respectively. 
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Conversion rate is calculated as the monthly ratio of the number of online 
orders (incl. orders via apps) to the number of visitors (including only 

browser visitors, both desktop and mobile).
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