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Global e-commerce

ïkey markets: overview per country

ïmarkets compared: major markets, growth 

in 2019, growth forecast for 2019-2023, e-

commerce market size, e-commerce market 

share

ïshare of cross-border online purchases by 

region



1 5

China

Key markets: overview per country

Beijing

1,393
Population in 

2018, m people

* households and non-profit institutions servicing households

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019; Data Insight, 2019

54%
Internet penetration

2017

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#26
#31

The Inclusive Internet Index Rank, 2019#42

$9.8K
GDP per capita,

2018

5.1%
E-commerce share

in GDP, 2019F

$4.700
Household final 

consumption*, 2017, $ bn

$738
B2C e-commerce market in 

2019F, $ bn



Washington

6

The USA
327

Population in 

2018, m people

1 Key markets: overview per country

87%
Internet penetration

2017

* households and non-profit institutions servicing households

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019; Data Insight, 2019

$62.6K
GDP per capita,

2018

2.6%
E-commerce share

in GDP, 2019F

$13.300
Household final 

consumption*, 2017, $ bn

$542
B2C e-commerce market in 

2019F, $ bn

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#14
#6

The Inclusive Internet Index Rank, 2019#3
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London

66
Population in 

2018, m people

The UK

1 Key markets: overview per country

95%
Internet penetration

2018

* households and non-profit institutions servicing households

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019, Statista, 2019; Data Insight, 2019

$42.5K
GDP per capita,

2018

2.8%
E-commerce share

in GDP, 2019F

$1.850
Household final 

consumption*, 2018, $ bn

$79
B2C e-commerce market in 

2019F, $ bn

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#9
#8

The Inclusive Internet Index Rank, 2019#5
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Population in 

2018, m people

8

Berlin

Germany

1 Key markets: overview per country

90%
Internet penetration

2018

* households and non-profit institutions servicing households

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019, Statista, 2019; Data Insight, 2019

$48.2K
GDP per capita,

2018

1.8%
E-commerce share

in GDP, 2019F

$2.100
Household final 

consumption*, 2017, $ bn

$74
B2C e-commerce market in 

2019F, $ bn

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#1
#22

The Inclusive Internet Index Rank, 2019#5
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India
1,352

Population in 

2018, m people

1 Key markets: overview per country

New Delhi

34%

* households and non-profit institutions servicing households

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019; Data Insight, 2019

$2.0K
GDP per capita,

2018

1.1%
E-commerce share

in GDP, 2019F

$1.600
Household final 

consumption*, 2017, $ bn

$32
B2C e-commerce market in 

2019F, $ bn

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#44
#63

The Inclusive Internet Index Rank, 2019#47
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Russia
144

Population in 

2018, m people

1 Key markets: overview per country

Moscow

81%
Internet penetration

2018

* households and non-profit institutions servicing households

** Data Insight estimates B2C e-commerce market size estimate includes the incoming cross-border purchases

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019; Data Insight, 2019

$11.3K
GDP per capita,

2017

1.4%
E-commerce share

in GDP, 2019**

$800
Household final 

consumption*, 2018, $ bn

$30.6**
B2C e-commerce market in 

2019, $ bn**

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#75
#28

The Inclusive Internet Index Rank, 2019#19
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Brazil
209

Population in 

2018, m people

1 Key markets: overview per country

Brasilia
67%

Internet penetration

2017

* households and non-profit institutions servicing households

Source: The World Bank, 2019; International Telecommunication Union (ITU), 2019; Ecommerce Foundation, country profiles, 2019; Data Insight, 2019

$8.9K
GDP per capita,

2018

1.1%
E-commerce share

in GDP, 2019

$1.200
Household final 

consumption*, 2018, $ bn

$21
B2C e-commerce market in 

2019, $ bn

The Logistics Performance Index is the logistics efficiency indicator used to assess the 

logistics infrastructure in various countries.

The Ease of Doing Business Index measures regulations and conditions affecting 

businesses in various countries.

The Inclusive Internet Index measures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#56
#124

The Inclusive Internet Index Rank, 2019#31
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Sources: Statista, 2019; Ecommerce Foundation, 2019; Data on Russia by Data Insight, November 2019; Growth rate forecast by eMarketer, May 

2019; Data on Russia by Data Insight, November 2019 (the forecast is regardless of FX differences)

Markets compared: major markets

Size in 2019

Growth in 2019



9.0

32.0

1.0

738.0

30.6

3.7

25.4

18.8

3.4

65.5

131

35%

32%

31%

27%

23%

22%

21%

21%

19%

18%

Mexico

India

Philippines

China

Russia*

Malaysia

Canada

Indonesia

Argentina

South Korea

Growth forecast for 2019

Markets compared:

fastest growing markets in 2019
Market size,

$ bn

Source: Growth data by eMarketer, May 2019; market size data by Statista (except India and China data by eCommerce Foundation), 2019; size and growth data on Russia 

by Data Insight, November 2019F

Growth forecast is regardless of FX differences



141 Markets compared: growth forecast

for 2019-2023

Source: Statista, Data Insight; growth rate forecast is in USD.

18%

12%
11%

9%
8% 8%

7%
6% 6%

5%

16%

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

20%
Major markets annual growth forecast for 2019-2023 

Data Insight estimate



151 Markets compared: online vs population

Source: Statista, 2019, Ecommerce Foundation, country profiles, 2019, World Bank, 2019, Data Insight, 2019

1 655

1 280

1 185

895

705

675

640

530

170

25

USA

South Korea

UK

Germany

Japan
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France

China

Russia

India

E-commerce transactions value per capita, 2019, USD



161 Markets compared: share of B2C

e-commerce in GDP

Source: The World Bank, 2019; Ecommerce Foundation, country profiles, 2019, Statista, 2019, Data Insight, 2019

5,1%

2,6%

2,0% 1,8% 1,6%
1,1% 1,1%

China USA UK Germany Russia Brazil India



171 Share of cross-border online purchases

by region

Latin

America

37%

Asia, Australia and 

Oceania

31%

Eastern

Europe

and Russia

48%

Western

Europe

32%

North

America

19%

Africa and

Middle East

60%

2020 Forecast

Source: Accenture report on Cross-Border E-Commerce 2020
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Online audience
in Russia

ïsize and preferences of Russia's online 

audience

ïuser age and preferred devices

ïaverage time online per user



192 Size and preferences

of Russia's online audience

Russia 0+, Monthly reach, all 12 y.o.+, % of population, April 2019 ïSeptember 2019, year-on-year growth for April 2019 ïSeptember 2019

Source: Mediascope: Online Audience, 2019

of the population, 12+

69%
+8%

51%
+0%

15%
+3%

Monthly online audience

95.7 M PEOPLE
+6% (per year)

90% go online every day

SMART TV

DESKTOP
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MOBILE ONLY DESKTOP ONLY
VS

2 Size and preferences

of Russia's online audience

10.6 M PEOPLE - 28% (per year)32.8 M PEOPLE+21% (per year)

27%
of the population

34%
of users

7%
of the population

11%
of users

Russia 0+, Monthly reach, all 12 y.o.+, % of population, April 2019 ïSeptember 2019, year-on-year growth for April 2019 ïSeptember 2019

Source: Mediascope: Online Audience, 2019



2

Russia 0+, Monthly reach, moving average for 6 years, starting from 12 years, March-August 2019

Source: Mediascope: Web-Index Establishment Survey, 2019

21User age and preferred devices

0 K

2500 K

5000 K

7500 K

10000 K

12500 K

15000 K

17500 K

20000 K

12 16 20 24 28 32 36 40 44 48 52 56 60 64 68 72 76 80 84 88 92 96 100

Offline

Desktop&Mobile

Mobile only

Desktop only

Number of people



222 Average time online per user (per day)

Desktop Web

98 min

Mobile Web +

Mobile Apps

168 min

Russia 100k+, 12ï64, average minutes per day online, net of time spent in "offline" themed groups in mobile applications, September 2018

Source: Mediascope: Online Audience, 2018



http://fulfillment.220-volt.ru/?ref=datainsight&utm_source=datainsight&utm_campaign=slide
http://fulfillment.220-volt.ru/?ref=datainsight&utm_source=datainsight&utm_campaign=slide
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Russian B2C
e-commerce

ïonline B2C in Russia, 2019

ïonline sales in Russia, 2011-2019

ïe-commerce market growth drivers

ïgrowth acceleration of the e-commerce 

market
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+25%
growth in monetary terms 

(RUB)

3 Online B2C in Russia, 2019

Online B2C commerce is the acquisition of tangible goods from legal entities 

via the Internet, where the acquisition is understood as ordering products via a 

website or mobile app, regardless of the payment method and order 

delivery/receipt options.

Data only includes the purchases of tangible goods in Russian online retail 

stores by individuals and do not include the purchases of travel and other 

services, ready-made food, public transport tickets, tickets to events, 

digital/virtual products and cross-border purchases. The end price for the 

buyer is taken into account, including VAT and shipping costs.

* forecast (November 2019)

Source: Data Insight, 2019

REVENUE

425 m
orders (+41%)*

RUB 3.800
average check (-12%)*

OO*



263 Online sales in Russia, 2011-2019

240

320

420

560

710

900

1 070

1 300

1 620

2011

2012

2013

2014

2015

2016

2017

2018

2019*

8,0

10,1

13,0

14,5

11,5

13,5

18,4

20,7

24,6

RUB (BN) USD (BN)
VS

* forecast (November 2019)

The indicated amount of online retail sales is by Russian online stores. See slide 25 for details

Source: Data Insight, 2019

http://www.datainsight.ru/c2c_Avito_2019
http://www.datainsight.ru/c2c_Avito_2019
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* forecast (November 2019)

The indicated amount of online retail sales is by Russian online stores. See slide 25 for details

Source: Data Insight, 2019

Growth drivers of e-commerce market

240
320

420

560

710

900

1 070

1 300

1 620

31%
34%

32%
35%

26% 28%

19%
22%

25%
28% 28%

25%
17%

7%

21%

20%

28%

41%

2%
5%

5%

15%

18%

6%

-1%

-5%

-12%

-20%

-10%

0%

10%

20%

30%

40%

50%

0 RUB bn

200 RUB bn

400 RUB bn

600 RUB bn

800 RUB bn

1 000 RUB bn

1 200 RUB bn

1 400 RUB bn

1 600 RUB bn

Online sales Sales volume growth Order growth Average check growth

Online e-commerce

growth is due to the increased 

number of orders rather than 

average check size, which has 

shrunk consecutively for the 

past 3 years.

Although the number of online 

shoppers is still growing, the 

increment in online orders is 

primarily due to the higher 

frequency of purchases.
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* forecast (November 2019)

Source: Data Insight, 2019

Accelerated growth of the e-commerce market

20% 19%
22%

19%

34%

23%

44%

26%

39%

24%

Orders Online sales, RUB

2017

2018H1

2018H2

2019H1

2019H2*
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Russian C2C
e-commerce

ïonline C2C in Russia, 2019

ïC2C sellers: profile, geography, interregional 

commerce

ïC2C product categories: sales in various 

products categories

ïRussian C2C market in 2019: 6 key facts



* compound annual growth rate from 2017 to 2019

Source: Data Insight in conjunction with Avito, C2C transactions on the RuNet: E-commerce of Individuals, 2019 ïdatainsight.ru/c2c_Avito_2019

RUB bn

REVENUE

4 Online C2C in Russia, 2019 30

177 m
sales

RUB 3.210
average check

C2C commerce is understood as the acquisition of new or used tangible 

goods, exclusive of motor vehicles and real estate, by individuals from 

other individuals over the Internet.

The number of C2C sellers has almost doubled in two years and 

reached 13.9 million. The number of buyers grew to 11.8 million.

CAGR 2017-2019*

38.7%

http://www.datainsight.ru/c2c_Avito_2019



















































































































































