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Key figures



40 eGrocery in Russia, 2020

eGroceryincludes all sales of online stores and food delivery services 

apart from the sales of food products via general-scope and multi-

category online stores and marketplaces.

Source: Data Insight, March 2021

+250%
growth in monetary terms 

(RUB) 

RUB bn

market size

69m
orders

RUB 1,880 
average check



50 ePharma in Russia, 2020

ePharmais the total sales of online pharmacies, including specialty online 

pharmacies, pharmaceutical delivery services, online sales and 

reservations of offline pharmacies. The sales of pharmaceutical products 

via non-pharmaceutical platforms, online stores and marketplaces are not 

included.

Source: Data Insight, March 2021

+53%
growth in monetary terms 

(RUB) 
78m

orders

RUB 1,679 
average check

RUB bn

market size



60 Major general-scope marketplaces in Russia, 2020

Major general-scope marketplacesinclude a number of players from the 

top 20 online sellers that have the majority of product categories 

represented and where the marketplace model accounts for at least a 

quarter of the total sales. As of December 2020, these are Wildberries, 

Ozon, Aliexpress Russia (Russian sellers only), Yandex Market 

(Pokupki.market.yandex.ru).

Source: Data Insight, March 2021

+108%
growth in monetary terms 

(RUB) 
405m

orders

RUB 1,780 
average check

RUB bn

market size

http://pokupki.market.yandex.ru/


70 Online stores in Russia, 2020

Source: Data Insight, March 2021

+38%
growth in monetary terms 

(RUB) 

Other online stores represents the sales of all B2C players on the e-

commerce market apart from the sales of food products via online 

stores and delivery services focused on medicines, food products and 

prepared meals, sales of online pharmacies, sales of major general-

scope marketplaces, i.e. Wildberries, Ozon, Aliexpress Russia, 

Yandex.Market.

278m
orders

RUB 6,205 
average check

RUB bn

market size



80 Online B2C in Russia, 2020

E-commerce (B2C)means the purchase of tangible goods from a legal 

entity via the Internet. Purchasemeans the order of a product made via a 

website or mobile application, regardless of the payment and 

delivery/receipt method. 

Estimates include the purchases of tangible goods in Russian online retail stores by individuals and do not include the purchases of travel and other services, prepared meals, 

public transport fares, tickets to events, digital/virtual products and cross-border purchases. The end price for the buyer is taken into account, including VAT and delivery cost.

Source: Data Insight, March 2021

RUB trillion

market size
830m

orders

RUB 3,260 
average check



CAGR means compound annual growth rate for the period from 2017 to 2020.

Source: Data Insight in collaboration with Avito, C2C on the Russian Internet. E-commerce of Individuals, 2020 ςhttps://datainsight.ru/DI_Avito_C2C_2020

RUB trillion

REVENUE

0 Online C2C in Russia, 2020 9

301m
sales

RUB 3,530 
average check

C2C commerceisunderstood as the acquisition of new or used tangible 

goods, exclusive of motor vehicles and real estate, by individuals from 

other individuals over the Internet.

The number of sellers involved in C2C transactions was 13.2 million. 

The number of buyers grew to 13.3 m. The number of purchases 

increased by 70% over the past 1.5 years.

CAGR 2017-2020

53.2%

https://datainsight.ru/DI_Avito_C2C_2020
http://www.datainsight.ru/c2c_Avito_2019
https://datainsight.ru/DI_Avito_C2C_2020
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Global e-commerce

Å Key markets: country profiles

Å Market comparison: the size and growth rate 

of the major markets, fastest growing 

markets, forecasts for 2020-24, e-commerce 

transactions per capita, the share of e-

commerce in GDP



1 11

China

Key markets: country profiles

Beijing

1,398
Population in 

2019, m people

* Households and non-profit institutionsservicing households
Source: The World Bank, 2020; International Telecommunications Union (ITU), 2020; Statista, 2020

54%
Internet 

penetration 
2019

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#26
#31

The Inclusive Internet Index Rank, 2020#42

$10,2
GDP per capita, 

2019, '000

6.7%
E-commerce share 

in GDP, 2020F

$5 350
Household final consumption* 

in 2018, bn

USD 955
B2C e-commerce market in 

2020F, bn



Washington

12

The USA
328

Population in 
2019, m people

87%
Internet 

penetration 
2019

USD 65.2
GDP per capita, 

2019, '000

1.7%
E-commerce share 

in GDP, 2020F

USD 14,000
Household final consumption* 

in 2018, bn

USD 374
B2C e-commerce market in 

2020F, bn

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#14
#6

The Inclusive Internet Index Rank, 2020#3

* Households and non-profit institutionsservicing households
Source: The World Bank, 2020; International Telecommunications Union (ITU), 2020; Statista, 2020

1 Key markets: country profiles
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London

67
Population in 

2019, m people

The UK

95%
Internet 

penetration 
2019

USD 42.3
GDP per capita, 

2019, '000

4.7%
E-commerce share 

in GDP, 2020F

$1,200
Household final consumption* 

in 2019, bn

USD 133
B2C e-commerce market in 

2020F, bn

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#9
#8

The Inclusive Internet Index Rank, 2020#8

* Households and non-profit institutionsservicing households
Source: The World Bank, 2020; International Telecommunications Union (ITU), 2020; Statista, 2020

1 Key markets: country profiles



83
Population in 

2019, m people

14

Berlin

Germany

88%
Internet 

penetration 
2019

USD 46.3
GDP per capita, 

2019, '000

2.4%
E-commerce share 

in GDP, 2020F

$2,100
Household final consumption* 

in 2018, bn

USD 92
B2C e-commerce market in 

2020F, bn

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#1
#22

The Inclusive Internet Index Rank, 2020#18

* Households and non-profit institutionsservicing households
Source: The World Bank, 2020; International Telecommunications Union (ITU), 2020; Statista, 2020

1 Key markets: country profiles
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India
1,366

Population in 
2019, m people New Delhi

34%
Internet 

penetration 
2019

USD 2.1
GDP per capita, 

2019, '000

1.5%
E-commerce share 

in GDP, 2020F

$1,200
Household final consumption* 

in 2019, bn

USD 44
B2C e-commerce market in 

2020F, bn

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#44
#63

The Inclusive Internet Index Rank, 2020#46

* Households and non-profit institutionsservicing households
Source: The World Bank, 2020; International Telecommunications Union (ITU), 2020; Statista, 2020

1 Key markets: country profiles
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Russia
144

Moscow

81%

USD 11.6
GDP per capita, 

2019, '000

2.5%
E-commerce share 

in GDP, 2019**

USD 850
Household final consumption* 

in 2019, bn

USD 37.4**
B2C e-commerce market in 

2019, USD bn**

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#75
#28

The Inclusive Internet Index Rank, 2020#26

* Households and non-profit institutionsservicing households
** Data Insight estimates B2C e-commerce market size estimate includes the incoming cross-border purchases
Source: The World Bank, 2020; International Telecommunication Union (ITU), 2020; Ecommerce Foundation, country profiles, 2020; Data Insight, 2020

Population in 
2019, m people

Internet 
penetration 

2019

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

1 Key markets: country profiles
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Brazil
211

Brasilia
67%

USD 8.7
GDP per capita, 

2019, '000

1.0%
E-commerce share 

in GDP, 2020F

$1,200
Household final consumption* 

in 2019, bn

USD 18
B2C e-commerce market in 

2020F, bn

Logistics Performance Index Rank, 2018

Ease of Doing Business Index Rank, 2020

#56
#124

The Inclusive Internet Index Rank, 2020#34

* Households and non-profit institutionsservicing households
Source: The World Bank, 2020; International Telecommunications Union (ITU), 2020; Statista, 2020

Population in 
2019, m people

Internet 
penetration 

2019

The Logistics Performance Indexmeasures the efficiency of logistics and logistics 

infrastructure in various countries. 

The Ease of Doing Business Indexmeasures regulations and conditions affecting businesses 

in various countries. 

The Inclusive Internet Indexmeasures the Internet accessibility based on the local Internet 

infrastructure, prices, content, skills of the population and cultural factors.

1 Key markets: country profiles
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181

Sources: Statista, 2020; Data Insight, March 2021 (for the Russian market)

Market comparison: major markets

Size in 2020

Growth in 2020



37,4**

6.0***

4.5***

0.2***

44.0**

3.0***

179.0*

954.5*

61.2**

36.4**

191 Market comparison: 
fastest growing markets in 2020-24

Market size, 
USD bn, 2020

Source: Statista, 2020; Data Insight, March 2021F (for the size and growth rate of the Russian market)
*in 2018
**in 2019
Growth forecast is regardless of FX differences

34%

20%

16%

15%

13%

10%

9%

9%

8%

8%

Russia
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201 Market comparison: online vs population

Source: Statista, 2020; World Bank, 2020; Data Insight, 2021

2 393

1 990

1 479

1 141

1 111

756

746

683

32

19

S. Korea

UK

Japan

USA

Germany

Canada

France

China

India

Russia

E-commerce per capita in 2020, USD



211 Market comparison: 
share of B2C e-commerce in GDP

Source: The World Bank, 2020; Statista, 2020, 2019; Data Insight, 2021

6,7%

4,7%

2,5% 2,4%

1,7%
1,5%

1,0%

China UK Russia Germany USA India Brazil
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Online audience 
in Russia

Å Size and preferences of Russia's online 

audience

Å User age and preferred devices

Å Average time online per user 



242 Size and preferences of Russia's online audience

Russia 0+, Monthly reach, all aged 12+, percentage of population, July 2020 ςSeptember 2020, increment in July 2020 ςSeptember 2020 vs April 2019 ςSeptember 2019
Source: Mediascope, The Internet Audience, 2020

of the population, 12+

71%
+2%

50%
-1%

15%
0%

Monthly online audience

95.5m PEOPLE
0% (per year)

91% go online every day

SMART TV

DESKTOP
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MOBILE EXCLUSIVE DESKTOP EXCLUSIVE
VS

2 Size and preferencesof Russia's online audience

8.0M PEOPLE
- 25% (per year)

33.9M PEOPLE
+3% (per year)

28%
of the population

35%
of users

7%
of the population

8%
of users

Russia 0+, Monthly reach, all aged 12+, percentage of population, June 2020 ςSeptember 2020, increment in June 2020 ςSeptember 2020 vs April 2019 ς
September 2019
Source: Mediascope, The Internet Audience, 2020



2

Russia 0+, Monthly reach, aged 12+, July ςSeptember 2020
Source: Mediascope, WEB-Index, 2020

26User age and preferred devices 

Desktop&Mobile

Mobile only

Desktop only

0 m users

5 m users

10 m users

15 m users

20 m users

25 m users

30 m users

35 m users

12ς24 25ς34 35ς44 45ς54 55+



272 Average time onlineper user per day

Desktop Web
89 min

Mobile Web +
Mobile Apps

156 min

Russia 100k+, aged 12-64, average minutes per day online, September 2020
Source: Mediascope, The Internet Audience, 2020
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B2C market 
in Russia

Å Online B2C in Russia, 2020

Å Online sales in Russia, 2011-2020

Å Market structure, recorded sales and number of 

orders 

Å Growth structure in 2020

Å Orders` growth

Å Average check in 2015ς2020

Å Share of e-commerce on the retail market



29eGrocery in Russia, 2020

eGroceryincludes all sales of online stores and food delivery services 

apart from the sales of food products via general-scope and multi-

category online stores and marketplaces.

Source: Data Insight, March 2021

+250%
growth in monetary terms 

(RUB) 

RUB bn

market size

69m
orders

RUB 1,880 
average check

3



30ePharma in Russia, 2020

ePharmais the total sales of online pharmacies, including specialty online 

pharmacies, pharmaceutical delivery services, online sales and 

reservations of offline pharmacies. The sales of pharmaceutical products 

via non-pharmaceutical platforms, online stores and marketplaces are not 

included.

Source: Data Insight, March 2021

+53%
growth in monetary terms 

(RUB) 
78m

orders

RUB 1,679 
average check

RUB bn

market size

3



31Major general-scope marketplaces in Russia, 2020

Major general-scope marketplacesinclude a number of players from the 

top 20 online sellers that have the majority of product categories 

represented and where the marketplace model accounts for at least a 

quarter of the total sales. As of December 2020, these are Wildberries, 

Ozon, Aliexpress Russia (Russian sellers only), Yandex Market 

(Pokupki.market.yandex.ru).

Source: Data Insight, March 2021

+108%
growth in monetary terms 

(RUB) 
405m

orders

RUB 1,780 
average check

RUB bn

market size

3

http://pokupki.market.yandex.ru/


32Online stores in Russia, 2020

Source: Data Insight, March 2021

+38%
growth in monetary terms 

(RUB) 

Other online stores represents the sales of all B2C players on the e-

commerce market apart from the sales of food products via online 

stores and delivery services focused on medicines, food products and 

prepared meals, sales of online pharmacies, sales of major general-

scope marketplaces, i.e. Wildberries, Ozon, Aliexpress Russia, 

Yandex.Market.

278m
orders

RUB 6,205 
average check

RUB bn

market size

3



33Online B2C in Russia, 2020

E-commerce (B2C)means the purchase of tangible goods from a legal 

entity via the Internet. Purchasemeans the order of a product made via a 

website or mobile application, regardless of the payment and 

delivery/receipt method. 

Estimates include the purchases of tangible goods in Russian online retail stores by individuals and do not include the purchases of travel and other services, prepared meals, 

public transport fares, tickets to events, digital/virtual products and cross-border purchases. The end price for the buyer is taken into account, including VAT and delivery cost.

Source: Data Insight, March 2021

RUB trillion

market size
830m

orders

RUB 3,260 
average check

3



343 Market structure, 
recorded sales and number of orders 

In 2020, new segments were added to the B2C market, which were not researched separately in the previous years: eGrocery, 

ePharma, major general-scope marketplaces.

5%
5%

27%

63%

Recorded sales, RUB bn

8%

9%

49%

34%

Number of orders, m

eGrocery ePharma
Major general-scope 
marketplaces 

Rest of the market

Source: Data Insight, March 2021

http://www.datainsight.ru/c2c_Avito_2019


353 Growth structure in 2020

In 2020, the number of completed orders increased by 365 million. The largest growth of 57% was observed in the major 

general-scope marketplaces segment.

16%

7%

57%

8%

12%

Growth structure, 2020

eGrocery ePharma
Major general-scope 
marketplaces 

Rest of the market Top 10 other stores

Source: Data Insight, March 2021

http://www.datainsight.ru/c2c_Avito_2019
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363 Changes in the number of orders,
2011-20

In 2020, the number of orders amounted to 830 million, demonstrating 78% growth vs 2019.

Source: Data Insight, March 2021

http://www.datainsight.ru/c2c_Avito_2019


373 Changes in the average check amount,
2015-20

In 2020, the average check amount decreased by 14%.

Key drivers:

Åonline shopping becomes a daily routine;

Ågrowing availability of free or cheap delivery;

Åoutstripping growth of general-scope marketplaces with a 

low average check;

Åoutstripping growth of segments with a low average 

check (online pharmacies, localized food delivery 

services).

4 350
4 600 4 560

4 330

3 700

3 260

5% 5%
-1%

-5%

-14% -14%

-50%

-30%

-10%
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30%

50%

70%

0

500

м ллл

м рлл

н ллл

н рлл

о ллл

о рлл

п ллл

п рлл

р ллл

2015 2016 2017 2018 2019 2020

Average check, RUB Growth curve

Source: Data Insight, March 2021

http://www.datainsight.ru/c2c_Avito_2019


383 Share of e-commerce on the retail market

5%
6%

9%

11%

14%

21%

2018 2019 2020

Share of overall retail market Share of non-food retail market

The share of e-commerce is growing: in 2020, it accounted for 9% of the overall retail market and 21%of the non-food retail market.

Retail turnover in Russia for the year excluding car and fuel sales.

Source: Data Insight, March 2021

http://www.datainsight.ru/c2c_Avito_2019


* Sponsored content
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